7 In the pivotal 2024 presidential election cycle, Black Voters Matter
voTEns Action PAC launched an extensive multi-channel outreach campaign
to engage Black voters in support of Vice President Kamala Harris. Our

strategic deployment of radio, billboard, digital, and ground-level
initiatives resulted in unprecedented engagement levels, with 67% of
~ ACTIONPAC

targeted Black voters participating in the electoral process.
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to rent property to Black families.
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